CHOOSING YOUR PROJECT

MAKING IT INTERFAITH

Reach out to neighbours of other religions
- we can all agree on social action and
helping those in need!

Offer to support THEIR projects, don’t
expect them to support YOURS!

Mitzvah Day is the start of an interfaith
relationship. Take a long view.

THE ESSENTIALS OF INSURANCE,
SAFEGUARDING, DATA MANAGEMENT
o Check that your
synagogue/school/chosen charity has
systems in place.
« [f in doubt, ask, and don’t ignore this!

THE WHY AND HOW OF PUBLICITY
Publicity attracts participants and it also supports
your chosen charity.
Use a range of media - your own newsletters, your
chosen charity’s PR department, a spokesperson
(local mayor/faith leader/MP/local celebrity), local
newspapers/websites (always seeking stories), and
your social media.
We will be sending your stories and pictures to the
Jewish press.
Use the materials Mitzvah Day provides for templates
for everything else
Good photos are the key to coverage - lit from the
front and well framed.
Keep in touch with Simon, who runs Mitzvah Day’s
PR, to let him know where you sending your stories
and if you need any support -
simon@mitzvahday.org.uk
Email photos after Mitzvah Day to
media@mitzvahday.org.uk




